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TO: L. CamiUeri DATE: December 2, 1998 

FROM: R. Anise 


SUBJECT: Doral Promotional Support 

Tire following is in response to your question regarding Gary Black’s comments on Doj?al S ■ 
promotional support. 


Based on a review of Nielsen data from c-stores it does not appear thatRJR has 
significantly reduced Doral promotional spending at retail. However, a recent slight 



Source: https://www.industrydocuments.ucsf.edu/docs/kgkn0004 
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